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OPINION POLL: ACCESS TO MENSTRUAL PRODUCTS IN SCHOOLS

Lack of access to menstrual hygiene products is a social issue that is coming under increasing discussion, and rightly so, as it is 
a problem that affects those who menstruate. 

The fight against menstrual exclusion has been publicised by NGOs and civil associations to help protect the health and equality 
of Polish women.
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Two-thirds of the survey respondents have experienced a lack of access to products such 
as sanitary pads/tampons in school during menstruation.

Nearly two-thirds of the respondents believe that menstrual products should be available 
for free in schools.



1DIFFICULTIES ACCESSING 
MENSTRUAL PRODUCTS 
IN SCHOOLS



ABOUT

Purpose of the survey: to learn more about the difficulties that women – students, faculty, and staff – have in accessing 
menstrual products while in school

Date: 14–20 December 2022

Sample: nationwide, representative sample of 1,000 women aged 18–45

Technique: computer-assisted web interviewing (CAWI)

Details of report
All results shown on the charts are percentage figures. Percentage figures are rounded to the nearest whole number. Consequently, in some cases the rounded percentages 

may not add up to 100%.
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INFORMATION ABOUT RESPONDENTS
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Age

18-24 (17%)

25-34 (33%)

35-45 (50%)

Place of residence 
Village (41%)
Town up to 10,000 residents (6%)
Town between 10,000 - 19,999 residents (6%)
Town between 20,000 - 49,999 residents (11%)
Town between 50,000 - 99,999 residents (8%)
Town between 100,000 - 199,999 residents (8%)
Town between 200,000 - 499,999 residents (7%)
Town more than 500,000 residents (7%)
Warsaw (5%)
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Education

Primary (14%)

Basic vocational (9%)

Secondary (35%)

Post-secondary (41%)

Region

Central (22%)

Southwest (11%)

South (20%)

North (15%)

Northwest (16%)

East (17%)
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67%
of the respondents admit 
that while in school they have experienced 
a lack of access to sanitary pads/tampons 
during menstruation



ACCESS TO FREE MENSTRUAL PRODUCTS IN SCHOOLS
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Have you ever experienced a lack of access to sanitary pads/tampons 
while in school when you were on your period?

1%

67%67%

27%

Yes (67%)

No (27%)

I don’t know (5%)

I don’t want to answer (1%)

The majority of respondents (67%) admit that they have experienced 
a situation when they did not have access to menstrual products in 
school during menstruation. 

Over a quarter of the respondents answered this question in the 
negative (27%), while 6% answered ‘I don't know’ or ‘I don't want to 
answer’. 

Younger respondents were more likely to not have access to sanitary 
pads/tampons in school during menstruation (79% of 18–24-year-olds, 
68% of 25–34-year-olds and 62% of 35-45-year-olds). 

5%

N=1006



ACCESS TO FREE MENSTRUAL PRODUCTS IN SCHOOLS: DEMOGRAPHIC PROFILE OF ANSWERS
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I don’t know

I don’t want to answer79%
68% 62% 62% 60%

70% 68% 65%
53%

70% 72% 70% 72%
61%

74% 67%

20%
28%

30% 30% 31%
25% 28% 29%

37%

25% 23% 28% 22%
31%

20%
25%

2% 3% 7% 3% 7% 4% 5% 5% 8% 2% 4% 1% 6%
3%

4% 6%
2% 1% 4% 2% 1% 1% 1% 2% 3% 1% 6% 1% 2%

N=1006

18-24 ye
ars

25-34 ye
ars

35-45 ye
ars

Prim
ary

Basic
 vo

ca
tio

nal

Seco
ndary

Post-
se

co
ndary

Villa
ge

Town up to
 10,000 re

sid
ents

Town 10,000-19,999 re
sid

ents

Town 20,000-49,999 re
sid

ents

Town 50,000-99,999 re
sid

ents

Town 100,000-199,000 re
sid

ents

Town 200,000-499,999 re
sid

ents

Warsa
w

Town m
ore th

an 500,000 re
sid

ents



3OPINIONS OF POLISH CITIZENS 
ON ACCESS TO MENSTRUAL 
PRODUCTS IN SCHOOLS



ABOUT

Purpose of the survey: to find out what Polish citizens think about free access to menstrual products in schools

Date: 15–19 December 2022

Sample: representative nationwide sample of 1,000 Poles aged 18+

Technique: computer-assisted telephone interviewing (CATI)

Details of report
All results shown on the charts are percentage figures. Percentage figures are rounded to the nearest whole number. Consequently, in some cases the rounded percentages 

may not add up to 100%. 
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INFORMATION ABOUT RESPONDENTS
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Gender

Male (48%)

Female (52%)

Education

Primary (14%)

Basic vocational (24%)

Secondary (40%)

Post-secondary (22%)

Professional status
Employed under an employment contract/contract 
to perform a specific job/work (46%)

Unemployed (9%)

Sole proprietor (5%)

Recipient of retirement/disability pension (31%)

School/university student (4%)

Farmer (3%)

Refusal (2%)

Age

Place of residence 

18-24 (9%)

25-29 (8%)

30-39 (19%)

40-49 (19%)

50-59 (15%)

60+ (31%)

Village (40%)

Town up to 20,000 residents (13%)

Town between 20,000-100,000 residents (19%)

Town between 100,000-500,000 residents (16%)

Town more than 500,000 residents (12%)
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64%
of the respondents think that 
menstrual products should be available for free 
in schools



ACCESS TO FREE MENSTRUAL PRODUCTS IN SCHOOLS

Opinion poll: Access to Menstrual Products in Schools 13

Do you think that menstrual products should be available for free 
in schools?

Yes (64%)

No (19%)

I don’t know (17%)

The majority of respondents (64%) believe that menstrual products 
should be available for free in schools. One in five respondents (19%) 
thought otherwise. 17% were unable to answer this question.

Women (70% vs 58% men), younger respondents (88% aged 18–24 
vs 57% aged 60+) and respondents whose monthly net income is 
below PLN 1,000 (83%) were more likely to support free access to 
menstrual hygiene products in schools. 

Neither the education level nor the place of residence of the 
respondents made a statistically significant difference. 

64%19%

17%

N=1000



ACCESS TO FREE MENSTRUAL PRODUCTS IN SCHOOLS: DEMOGRAPHIC PROFILE OF ANSWERS
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